
With its innovative R&D policy and 
quality oriented structure, Cosmopol-
itan Food Group can analyze its cus-
tomers’ needs very well, and day by 
day has been creating new products 
to widen its product range.

“Palermo” HONEY NUTS
Nuts & Fruits & Honey

A special product which contains pea-
nut, almond, pistachio, hazelnut, walnut 
and coconut “Casa Di Oliva” 

Olive Oil For Kids for healthy 
future generations! 

What’s the difference?

Compared to standard extra virgin 
olive oils

• CDO Olive Oil for kids is richer in 
mono-saturated fatty acids (linoleic 
acid, Omega 3, and 6) which are es-
sential for kids.

• Higher levels of Antioxidants which 
are crucial for pre-natal care as well 
as providing extra support for the 
growth of children’s brain and bones 
along with preventing heart disease.

• Absolutely no cholesterol (choles-

terol is the leading cause in childhood 

obesity).

• Naturally richer in vitamins A, B, D, 

E and K.

• Free of agricultural pesticides and 
heavy metals that may be found in con-
ventional olive oils.

• An amazing natural moisturizer for 
skin and hair that is known to help treat 

cradle cap.

Cosmopolitan Food 
Group: “We only sell 
what we produce”
2 brand new products from Cosmopolitan Food 
Group: “Palermo” HONEY NUTS in 420cc Glass 
Jar and  “Casa Di Oliva” OLIVE OIL FOR KIDS in 
250ml Glass Bottle.
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• Fortified with polyphenols that are 
vital amino acids which aid the body in 
repairing damaged cells and necessary 
for a health cardio vascular system.

• Has a fruitier flavor that kids are 
sure to enjoy.

• Lower acidity levels so it is easier for 
children to digest.

“Casa Di Oliva” OLIVE OIL FOR KIDS 
is a Proud Corporate Member of 
American Academy of Pediatrics.

ABOUT CFG

Cosmopolitan Food Group has been 
a leading manufacturer of olive oil and 
gourmet food products below with 
its 4 factories operated in Turkey for 
more than 25 years. 

• Olive Oil (Extra Virgin Olive Oil, Or-
ganic Extra Virgin Olive Oil, Pure Olive 
Oil, Refined Olive Oil, Olive Pomace 
Oil)

• Speciality Oils (Infused Oils, Dipping 
Oils, Edible Oils)

• Olives 

• Capers

• Marinated Artichoke Hearts

• Sun Dried Tomatoes

• Bruschettas 

• Vinegars 

• Sauces & Salad Dressings 

• Gourmet Pickles & Peppers & Fire 
Roasted Red Peppers

• Chocolate Spreads & Nut Butters

• Fruit Juices 

CFG is glad to offer its high quality 
food products at competitive prices 
and thanks to the huge production 
capacity of its 4 separate production 
plants,  CFG can easily meet its cus-
tomers’ demands by assuring much 

shorter lead times comparing to its 
competitors.

CFG IS EVERYWHERE

CFG exports “100% of its products” 
mainly to the USA, Canada, Australia, 
Japan, New Zealand, Hong Kong, Thai-
land, Indonesia, Malaysia, UAE, the UK, 
Germany,  Poland and so on.

Today with 3 warehouses and 5 sales 
offices in the USA, Australia and the 
UK, CFG is selling its Paleromo, Casa 
Di Oliva, Terra Madre, Cordelio and 
Olivitaly branded products world-

wide in more than 60 countries and 

supplying to the largest supermarket 

chains like Walmart, Carrefour, Cost-

co, Trader Joe’s, Shoprite, IGA, TJ Maxx, 

Auchan and so on. 

CFG has its own branch offices and 

warehouses in;

• New York, Los Angeles and Miami 

in the USA   

• Sydney and Melbourne in Australia   

• London in the UK
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AWARDS

CFG is the 2012 Global Entrepreneur-
ship Award Winner amongst 650.000 
companies.  Today “Palermo” and 
“Casa Di Oliva” are two of the most 
popular and most demanded olive oil 
brands in the USA. 

In the 2014/15 and 2015/16 crop 
years, CFG was awarded by Aegean 
Olive and Olive Oil Exporters Asso-
ciation as the 2nd biggest exporter 
amongst the packed olive oil manu-
facturers.  

2017 PLANS

In 2017, CFG is going to exhibit at the 
following worldwide food shows:

Gulfood Dubai (26 February-2 March)

Foodex Japan (7-10 March)

PLMA’s World Private Label Amster-
dam (16-17 May)

Summer Fancy Food Show New York 
(25-27 June)

Fine Foods Australia (11-14 Septem-
ber)

PLMA Chicago-U.S. Private Label 
Trade Show (12-14 November)

We would be so glad to welcome 
our business partners and all gourmet 
food lovers to our booth.

CFG is planning to open its own offic-
es in Amsterdam and Dubai this year. 

For more information about the com-
pany and product range: 
www.cfgoil.com 
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